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r
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 b
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h
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n
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r
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 m
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 m
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 r
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 d
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 o
ld
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n
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n
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f t
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l m
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 d
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 r
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l m
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r
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r
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 b
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r
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 p
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 d
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l c
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n
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c
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d

 fu
n
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r
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n
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n
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 p
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Sh
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p
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th
eir h

ap
p

y h
ou

r sp
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d
u

rin
g

 th
e m

on
th

s follow
in

g
th

eir g
ran

d
 op

en
in

g
.

V
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essag
e

A
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h
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p
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Less com
p

etitive th
an

oth
er p

latform
s. Targ

et
au

d
ien

ce for p
rod

u
ct

or service is p
rim

arily
ag

e 18-34
.

C
om

p
an

y b
ran

d
 is

lig
h

t-h
earted

, fu
n

 an
d

creates h
ig

h
ly

en
tertain

in
g

 con
ten

t.

C
ross-p

rom
otion

 is a
key p

art of you
r d

ig
ital

m
arketin

g
 strateg

y.

B
u

sin
esses sh

ou
ld

 b
e

p
rep

ared
 to p

ost 4
-7

tim
es p

er w
eek to

m
ake an

 im
p

act.



You
Tu

b
e is th

e secon
d

 larg
est search

 en
g

in
e

in
 th

e w
orld

 an
d

 TH
E

 p
lace for vid

eo
m

arketin
g

. U
sers can

 create a b
ran

d
 ch

an
n

el
th

at in
clu

d
es featu

red
 vid

eos, p
laylists, a

com
p

an
y overview

 an
d

 m
u

ch
 m

ore. 
Th

e p
latform

 h
as m

ore th
an

 2 b
illion

 u
n

iq
u

e
u

sers each
 m

on
th

, reach
in

g
 m

ore U
.S.

con
su

m
ers b

etw
een

 th
e ag

es of 18 an
d

 4
9

th
an

 all cab
le TV

 n
etw

orks com
b

in
ed

.
81 p

ercen
t of in

tern
et u

sers ag
es 15-25 are

u
sin

g
 it.



W
h

at b
etter w

ay for you
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stom
ers to g

et to
kn

ow
 you

? Th
is is a

b
ran

d
in

g
 b

oss p
latform

w
h

en
 u

sed
 correctly. 

P
erson

alized
 b

u
sin

ess
p

ag
e allow

s you
 to

featu
re som

eth
in

g
 n

ew
reg

u
larly; also, th

ere are
a ton

 of SE
O

-rich
featu

res.

D
isp

lay, overlay,
skip

p
ab

le, n
on

-
skip

p
ab

le an
d

 b
u

m
p

er
ad

s are ju
st a few

 of th
e

op
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s availab
le w

ith
You

Tu
b

e ad
vertisin

g
. 
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ay is led
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y

D
estin

 San
d

lin
, w

h
o w

an
ted
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 scien
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 a cool
w

ay to h
is kid

s. 

 C
on

ten
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at is ou
t of th

e b
ox

 E
stab

lish
in

g
 th

ou
g

h
t

lead
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ip
P
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otin

g
 oth

er ch
an

n
els to
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rth

er h
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u
cation

 effort
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U
n

like oth
er social

p
latform

s, You
Tu

b
e is all

vid
eo, an

d
 it's g

reat for
h

ow
-tos, en

tertain
in

g
m

in
i-sod

es review
in

g
 a

p
rod

u
ct, or th

ou
g

h
t-

lead
ersh

ip
.

If you
r targ

et is
tow

ard
s a you

n
g

er
g

en
eration

(ag
es 18-30

), th
en

 YT
sh

ou
ld

 b
e con

sid
ered

in
 you

r m
arketin

g
strateg

y.

Stream
in

g
 is takin

g
over trad

ition
al w

ays of
w

atch
in

g
 sh

ow
s an

d
m

ovies. A
s m

ore an
d

m
ore p

eop
le u

se
You

Tu
b

e, it's th
e p

erfect
p

lace to ru
n

 ad
s.

B
u

sin
esses u

sin
g

You
Tu

b
e sh

ou
ld

 h
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th
e ab

ility to m
ake sh

ort
vid

eos an
d

 sh
are th

em
on

ce p
er w

eek. Th
e b

est
p

erform
in

g
 clip

s are 2
m

in
u

tes lon
g

.



Tw
itter is a N

ew
s Feed

 social m
ed

ia
p

latform
 th

at en
cou

rag
es u

sers to join
th

e con
versation

 on
 a variety of top

ics.
Tw

itter b
oasts 330

 m
illion

 m
on

th
ly an

d
14

5 m
illion

 d
aily active u

sers.
63 p

ercen
t of u

sers w
orld

w
id

e are
b

etw
een

 35-65 years old
. 

Su
ccessfu

l Tw
itter con

ten
t is h

ig
h

ly
relevan

t to th
e tim

e. K
eep

 an
 eye on

h
ash

tag
s an

d
 Tren

d
s For You

!



O
ver th

e years, Tw
itter

h
as b

ecom
e a top

 p
lace

to g
et n

ew
s. W

e love
th

at it's a g
reat p

lace to
g

et in
form

ation
 ab

ou
t

th
e m

ost relevan
t

top
ics.

W
ith

 th
e rig

h
t strateg

y,
Tw

itter is a g
reat p

lace
to d

em
on

strate you
r

com
p

an
y's p

erson
ality,

cu
ltu

re an
d

 exp
ertise.

O
n

 Tw
itter, p

eop
le an

d
b

ran
d

s lean
 in

to h
u

m
or

an
d

 u
se it to p

u
ll in

 n
ew

cu
stom

ers.

Tw
itter is h

ig
h

ly
con

versation
al. From

tag
g

in
g

 to com
m

en
tin

g
to retw

eetin
g

, it's easy
for you

r com
p

an
y to join

a con
versation

 or start
its ow

n
. 
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a

l a
n
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t
r
e

n
g

t
h
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f

y
o

u
r
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r
g

a
n
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t
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n
d
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u
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e
 c

o
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e

n
c

e
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y
o

u
r
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o
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w

it
t
e

r
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 t
h

e
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o
s
t

c
o

n
v

e
r
s
a

t
io

n
-
fo

c
u

s
e

d

a
n

d
 c

o
n

v
e

r
s
a

t
io

n
-

e
n

c
o

u
r
a

g
in

g
 o

f a
ll

s
o

c
ia

l m
e

d
ia

 p
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t
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r
m

s
.

T
w

it
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ft

e
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 a
 g

r
e

a
t

fit
 fo

r
 B

2
B

s
, n

o
n

-
p

r
o

fit
s
,

in
d

u
s
t
r
y
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s
s
o

c
ia

t
io

n
s

a
n

d
 B

2
C

s
 w

it
h
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 b

ig

p
e

r
s
o

n
a

lit
y
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T
o

 m
a

k
e

 a
n

 im
p

a
c

t
 o

n

T
w

it
t
e

r
, b

u
s
in

e
s
s
e

s

s
h

o
u

ld
 p

r
e

p
a

r
e

 t
o

 p
o

s
t

2
-
1
0

 t
im

e
s
 p

e
r
 d

a
y

. U
s
e

a
 s

c
h

e
d

u
lin

g
 s

o
ft

w
a

r
e
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e
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o
 c

o
n

n
e

c
t
 w

it
h

 o
t
h

e
r

b
u

s
in

e
s
s
 p

r
o

fe
s
s
io

n
a

ls
 -

 p
e

r
io

d
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 p
e

r
c

e
n

t
 o

f L
in

k
e

d
In

 u
s
e

r
s
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r
e

 m
a

le
 a

n
d

4
3

 p
e

r
c

e
n

t
 a

r
e

 fe
m

a
le

, w
it

h
 3

7
 p

e
r
c

e
n

t
 o

f

U
S

 a
d

u
lt

s
 b

e
t
w

e
e

n
 t

h
e

 a
g

e
s
 o

f 3
0

-
4

9

y
e

a
r
s
 o

ld
.

L
in

k
e

d
In

 is
 g

a
in

in
g

 o
v

e
r
 1

7
2

K
 n

e
w

 u
s
e

r
s

p
e

r
 d

a
y

 a
n

d
 h

a
s
 t

h
e

 s
t
r
o

n
g

e
s
t
 in

flu
e

n
c

e

o
v

e
r
 c

o
n

s
u

m
e

r
s
’ p

u
r
c

h
a

s
in

g
 d

e
c

is
io

n
, a

t

5
2

 p
e

r
c

e
n

t
 (D

e
m

a
n

d
b

a
s
e

, 2
0

1
8

).



W
it

h
 L

in
k

e
d

In
, y

o
u

r

c
o

m
p

a
n

y
 h

a
s
 a

p
h

e
n

o
m

e
n

a
l

o
p

p
o

r
t
u

n
it

y
 t

o

s
h

o
w

c
a

s
e

 it
s
 c

u
lt

u
r
e

,

v
a

lu
e

s
, e

x
p

e
r
t
is

e
 a

n
d

m
o

s
t
 im

p
o

r
t
a

n
t
ly

 -
 it

s

t
e

a
m

 m
e

m
b

e
r
s
. 

A
 r

o
b

u
s
t
 t

o
o

l t
h

a
t
 t

r
u

ly

p
r
o

p
e

ls
 y

o
u

r
 e

x
p

e
r
t
is

e

t
o

 t
h

e
 n

e
x

t
 le

v
e

l. C
h

im
e

in
 o

n
 t

r
e

n
d

in
g

c
o

n
v

e
r
s
a

t
io

n
s
, p

r
o

v
id

e

t
h

o
u

g
h

t
 le

a
d

e
r
s
h

ip
 in

r
e

le
v

a
n

t
 g

r
o

u
p

s
, p

u
b

lis
h

c
o

n
t
e

n
t
 a

n
d

 m
o

r
e

. 

A
s
 y

o
u

r
 b

u
s
in

e
s
s
 g

r
o

w
s
,

y
o

u
 n

e
e

d
 t

h
e

 b
e

s
t

fo
u

n
d

a
t
io

n
 p

o
s
s
ib

le
.

L
in

k
e

d
In

 p
r
o

v
id

e
s
 a

u
n

iq
u

e
 w

a
y

 t
o

 r
e

c
r
u

it

t
o

p
 le

v
e

l c
a

n
d

id
a

t
e

s

fr
o

m
 a

ll o
v

e
r
 t

h
e

 w
o

r
ld

. 





T
h

e
y
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r
e

 m
a

x
im

iz
in

g

t
h

e
 L

I B
u

s
in

e
s
s
 P

a
g

e

 

L
e

v
e

r
a

g
in

g
 A

ffilia
t
e

P
a

g
e

s

 

H
ig

h
lig

h
t
in

g
 s

t
a

ff &
 jo

b

o
p

p
o

r
t
u

n
it

ie
s

 

S
h

o
w

c
a

s
e

 c
u

lt
u

r
e



T
h

e
 m

o
s
t
 b

u
s
in

e
s
s
-

fo
c

u
s
e

d
 o

f t
h

e
 s

o
c

ia
l

m
e

d
ia

 p
la

t
fo

r
m

s
, o

n

L
in

k
e

d
In

 y
o

u
 c

a
n

 m
a

k
e

n
e

w
 b

u
s
in

e
s
s
 c

o
n

n
e

c
t
io

n
s

a
n

d
 p

o
s
it

io
n

 y
o

u
r

c
o

m
p

a
n

y
 a

s
 a

n
 in

d
u

s
t
r
y

e
x

p
e

r
t
.

A
r
e

 y
o

u
 h

ir
in

g
 a

n
d

     lo
o

k
in

g
 fo

r
 t

h
e

 b
e

s
t
 o

f

t
h

e
 b

e
s
t
?

 If s
o

, c
o

n
s
id

e
r

L
in

k
e

d
In

 a
 p

e
r
fe

c
t
 p

la
c

e

     t
o

 p
o

s
t
 a

n
d

 p
r
o

m
o

t
e

y
o

u
r
 a

v
a

ila
b

le
 p

o
s
it

io
n

s
.

If y
o

u
r
 b

u
s
in

e
s
s
 le

a
n

s

h
e

a
v

ily
 o

n
 s

a
le

s
,

L
in

k
e

d
In

 S
a

le
s
 N

a
v

ig
a

t
o

r

is
 a

 p
h

e
n

o
m

e
n

a
l t

o
o

l t
o

c
o

n
s
id

e
r
. A

c
c

e
s
s
 a

d
d

-
o

n

t
o

o
ls

 t
o

 t
a

ilo
r
 t

h
e

p
la

t
fo

r
m

 t
o

 y
o

u
r
 n

e
e

d
s
.

F
o

r
 s

u
c

c
e

s
s
 o

n

L
in

k
e

d
In

, p
o

s
t
 1

-
7

c
o

m
p

a
n

y
 u

p
d

a
t
e

s
,

a
r
t
ic

le
s
 a

n
d

 b
lo

g
s
 p

e
r

w
e

e
k

 d
u

r
in

g
 w

o
r
k

h
o

u
r
s
 -

 w
h

ic
h

 is
 w

h
e

n

y
o

u
r
 a

u
d

ie
n

c
e

 is
 o

n
lin

e
.



In
s
t
a

g
r
a

m
 h

a
s
 1

1
0

 m
illio

n
 u

s
e

r
s
 in

 t
h

e
 U

.S
.

a
n

d
 1

 b
illio

n
 a

r
o

u
n

d
 t

h
e

 w
o

r
ld

. 

T
h

e
 a

v
e

r
a

g
e

 u
s
e

r
 s

p
e

n
d

s
 2

8
 m

in
u

t
e

s
 p

e
r

d
a

y
 o

n
 In

s
t
a

g
r
a

m
 a

n
d

 v
is

it
s
 t

h
e

 p
la

t
fo

r
m

m
u

lt
ip

le
 t

im
e

s
 a

 d
a

y
. 

In
s
t
a

g
r
a

m
 is

 t
h

e
 m

o
s
t
 p

o
p

u
la

r
 t

r
a

d
it

io
n

a
l

s
o

c
ia

l p
la

t
fo

r
m

 fo
r
 t

e
e

n
s
 a

n
d

 3
7

 p
e

r
c

e
n

t
 o

f

a
d

u
lt

s
 u

s
e

 it
 a

s
 w

e
ll.

A
p

p
r
o

x
im

a
t
e

ly
 2

0
0

 m
illio

n
 u

s
e

r
s
 v

is
it

 a
t

le
a

s
t
 o

n
e

 b
u

s
in

e
s
s
 a

c
c

o
u

n
t
 e

a
c

h
 d

a
y

. 



W
e

 lo
v

e
 t

h
a

t
 In

s
t
a

g
r
a

m

is
 visu

ally cap
tivatin

g
a

n
d

 a
llo

w
s
 y

o
u

 t
o

 fle
x

y
o

u
r
 c

r
e

a
t
iv

e
 m

u
s
c

le
s

a
n

d
 fig

u
r
e

 o
u

t
 h

o
w

 t
o

r
e

p
r
e

s
e

n
t
 y

o
u

r
 b

u
s
in

e
s
s

in
 t

h
e

 m
o

s
t
 e

y
e

-

c
a

t
c

h
in

g
 w

a
y

 p
o

s
s
ib

le
. 

In
s
t
a

g
r
a

m
 is

 a
 g

r
e

a
t

p
la

t
fo

r
m

 fo
r
 e

n
g

a
g

in
g

w
it

h
 o

t
h

e
r
 a

c
c

o
u

n
t
s
.

Tag
g

in
g

 featu
res

a
ls

o
 a

llo
w

 y
o

u
r

c
u

s
t
o

m
e

r
s
 t

o
 s

h
a

r
e

 t
h

e
ir

e
x

p
e

r
ie

n
c

e
s
 w

it
h

 y
o

u
 in

a
 fu

n
, in

fo
r
m

a
l w

a
y

.

W
a

n
t
 t

o
 d

iv
e

 in
t
o

 v
id

e
o

s

b
u

t
 n

o
t
 r

e
a

d
y

 fo
r
 a

 fu
ll

Y
o

u
t
u

b
e

 c
h

a
n

n
e

l?
 IG

TV
(In

stag
ram

 TV
) a

llo
w

s

y
o

u
 t

o
 g

e
t
 y

o
u

r
 fe

e
t
 w

e
t

w
h

ile
 r

e
a

c
h

in
g

 y
o

u
r

In
s
t
a

g
r
a

m
 fo

llo
w

e
r
s
 in

 a

n
e

w
 w

a
y

.





R
ecu

rrin
g

Th
em

es

C
om

m
u

n
ity 

B
u

ild
in

g

Su
p

p
ort

for
O

th
ers





In
stag

ram
 w

orks b
est

for b
ran

d
s w

ith
 h

ig
h

ly
visib

le, attractive
p

rod
u

cts su
ch

 as
cloth

in
g

, food
 an

d
b

everag
es, even

t
sp

ace, an
d

 m
ore. 

C
om

p
an

ies w
ith

 th
e

ab
ility to cu

rate p
h

otos
an

d
 vid

eos th
at reflect

its b
ran

d
 in

 a w
ay th

at
tells a com

p
ellin

g
 story

sh
ou

ld
 con

sid
er

In
stag

ram
.

In
stag

ram
's Sh

op
featu

re allow
s u

sers to
b

u
y p

rod
u

cts d
irectly

from
 th

e ap
p

. If you
r

m
ain

 ob
jective is to sell

item
s, con

sid
er u

sin
g

th
is p

latform
.

Faceb
ook ow

n
s

In
stag

ram
 an

d
 th

e tw
o

p
latform

s w
ork w

ell
tog

eth
er. Lin

k you
r

accou
n

ts to p
ost on

e
p

iece of con
ten

t to
b

oth
 sim

u
ltan

eou
sly.



Faceb
ook is on

e of th
e m

ost p
op

u
lar social

p
latform

s for in
d

ivid
u

als an
d

 b
u

sin
esses,

w
ith

 69 p
ercen

t of all ad
u

lts in
 th

e U
.S.

u
sin

g
 it. 

A
s of 20

19, 60
 m

illion
 Faceb

ook B
u

sin
ess

p
ag

es h
ave b

een
 created

. 
Faceb

ook h
as a com

p
lete ad

vertisin
g

 su
ite

b
u

ilt-in
 to th

e p
latform

. Faceb
ook A

d
s

m
akes it easy for com

p
an

ies to targ
et th

eir
m

arket an
d

 an
alyze th

eir reach
.



Faceb
ook is you

r d
ig

ital
storefron

t. P
rom

ote n
ew

p
rod

u
cts, en

g
ag

e w
ith

you
r cu

stom
ers, d

evelop
th

ou
g

h
t lead

ersh
ip

,
sh

ow
case cu

ltu
re, an

d
so m

u
ch

 m
ore. O

h
, an

d
it's 10

0
%

 FR
E

E
. 

U
sin

g
 g

rou
p

s,
m

essen
g

er, Live, W
atch

p
arties an

d
 m

ore tru
ly

allow
s you

 to create
relation

sh
ip

s w
ith

 you
r

cu
stom

ers th
at you

 ju
st

can
't g

et an
yw

h
ere else.

If you
 w

ere to attem
p

t
th

is w
/o FB

, it'd
 cost you

a ton
.  

A
d

s M
an

ag
er an

d
 oth

er
p

rom
otion

al featu
res

offer so m
u

ch
 flexib

ility
an

d
 in

tu
itive d

ata; A
/B

testin
g

 g
ives you

 an
ed

g
e an

d
 m

an
ag

em
en

t
is sim

p
lified

. 





Th
eir m

essag
e is so

relevan
t to th

eir b
ran

d
 

A
ll ab

ou
t th

e cu
stom

er
 

E
n

g
ag

in
g

 w
ith

 th
eir

au
d

ien
ce

 
C

reative cam
p

aig
n

s
sp

rin
kled

 th
rou

g
h

ou
t

 
R

elevan
t con

ten
t



Faceb
ook h

as tools to
h

elp
 you

 accom
p

lish
you

r org
an

ization
's

m
arketin

g
 g

oals an
d

 is
a g

reat startin
g

 p
oin

t
for b

u
sin

esses. 

U
sin

g
 p

ag
es an

d
targ

eted
 ad

s,
Faceb

ook m
akes it

easy to targ
et you

r
p

oten
tial cu

stom
ers,

n
o m

atter h
ow

 n
ich

e.

B
u

sin
esses can

 con
n

ect
w

ith
 p

oten
tial

cu
stom

ers an
d

 clien
ts

d
irectly th

rou
g

h
M

essen
g

er or b
y

en
g

ag
in

g
 th

em
 in

 p
osts.

B
u

sin
esses sh

ou
ld

 p
ost

eye-catch
in

g
, en

g
ag

in
g

con
ten

t tailored
 to its

au
d

ien
ce 1-4

 tim
es p

er
w

eek. H
ave an

ad
vertisin

g
 b

u
d

g
et!



If you
're n

ew
 to social m

ed
ia, h

ere are ou
r b

est
tip

s for g
ettin

g
 started

 on
 th

e rig
h

t foot. 



P
ick on

e p
latform

 an
d

 g
ive it 10

0
 p

ercen
t. O

n
ce you

've
m

astered
 th

e first, re-evalu
ate you

r b
u

sin
ess an

d
d

ecid
e w

h
eth

er to ad
d

 an
oth

er on
e. 



It
's

 n
o

t
 a

b
o

u
t
 h

o
w

 o
ft

e
n

 y
o

u
 p

o
s
t
 -

 It
's

 a
b

o
u

t
 t

h
e

q
u

a
lit

y
 o

f y
o

u
r
 p

o
s
t
s
. M

a
k

e
 s

u
r
e

 e
v

e
r
y

t
h

in
g

 y
o

u
 s

h
a

r
e

o
n

 y
o

u
r
 b

u
s
in

e
s
s
 p

a
g

e
 is

 s
t
r
a

t
e

g
ic

. T
h

a
t
 d

o
e

s
n

't
 m

e
a

n

e
v

e
r
y

t
h

in
g

 h
a

s
 t

o
 b

e
 a

b
o

u
t
 y

o
u

r
 c

o
m

p
a

n
y

, b
u

t
 it

 d
o

e
s

m
e

a
n

 a
ll y

o
u

r
 c

o
n

t
e

n
t
 s

h
o

u
ld

 p
o

in
t
 b

a
c

k
 t

o
 y

o
u

r
 g

o
a

ls
.



S
t
u

d
y

 y
o

u
r
 a

u
d

ie
n

c
e

! Y
o

u
 w

o
n

't
 b

e
 s

u
c

c
e

s
s
fu

l u
n

le
s
s

y
o

u
 le

a
r
n

 h
o

w
 t

o
 c

a
p

t
iv

a
t
e

 t
h

e
 r

ig
h

t
 p

e
o

p
le

 w
h

o
 w

o
u

ld

b
e

 in
t
e

r
e

s
t
e

d
 in

 y
o

u
r
 p

r
o

d
u

c
t
s
 o

r
 s

e
r
v

ic
e

s
. S

o
, b

e
fo

r
e

y
o

u
 e

v
e

n
 b

e
g

in
 p

o
s
t
in

g
, m

a
k

e
 s

u
r
e

 y
o

u
 d

o
 y

o
u

r

m
a

r
k

e
t
 r

e
s
e

a
r
c

h
. 



If y
o

u
 w

a
n

t
 e

n
g

a
g

e
m

e
n

t
, y

o
u

 h
a

v
e

 t
o

 e
n

g
a

g
e

. S
o

m
a

n
y

 c
o

m
p

a
n

y
's

 b
e

g
in

 p
o

s
t
in

g
 c

o
n

t
e

n
t
 a

n
d

 d
o

n
't

u
n

d
e

r
s
t
a

n
d

 w
h

y
 t

h
e

y
 a

r
e

n
't

 g
e

t
t
in

g
 t

h
e

 lik
e

s
,

c
o

m
m

e
n

t
s
 a

n
d

 s
h

a
r
e

s
 t

h
e

y
 e

x
p

e
c

t
e

d
. If y

o
u

 w
a

n
t
 t

o

h
e

a
r
 fr

o
m

 y
o

u
r
 a

u
d

ie
n

c
e

, e
n

g
a

g
e

 w
it

h
 t

h
e

m
 t

h
r
o

u
g

h

b
u

ilt
 in

 t
o

o
ls

 o
r
 b

y
 lik

in
g

 a
n

d
 c

o
m

m
e

n
t
in

g
 o

n
 o

t
h

e
r

a
c

c
o

u
n

t
s
 w

h
e

r
e

 t
h

e
y

'r
e

 a
c

t
iv

e
.  D

o
n

't
 b

e
 a

 w
a

llflo
w

e
r
!



B
e

 t
r
u

e
 t

o
 y

o
u

r
s
e

lf a
n

d
 y

o
u

r
 b

r
a

n
d

. T
h

is
 is

 t
h

e
 m

o
s
t

im
p

o
r
t
a

n
t
 t

ip
 w

e
 c

a
n

 s
h

a
r
e

. In
 t

h
is

 d
ig

it
a

l w
o

r
ld

 w
h

e
r
e

e
v

e
r
y

o
n

e
 c

a
n

 b
e

 w
h

o
e

v
e

r
 t

h
e

y
 w

a
n

t
 t

o
 b

e
 b

e
h

in
d

 t
h

e

s
a

fe
t
y

 s
h

ie
ld

 o
f a

 s
c

r
e

e
n

, w
h

a
t
 c

o
n

s
u

m
e

r
s
 v

a
lu

e
 m

o
s
t

is
 a

u
t
h

e
n

t
ic

it
y

. E
v

e
r
y

t
h

in
g

 y
o

u
 p

o
s
t
 s

h
o

u
ld

 r
e

fle
c

t
 t

h
e

p
e

r
s
o

n
a

lit
y

 o
f y

o
u

r
 o

r
g

a
n

iz
a

t
io

n
. 



(T
im

e
 t

o
 g

r
a

b
 a

 p
e

n
 a

n
d

 p
a

p
e

r
)



D
ig

 d
e

e
p

. W
h

a
t
 m

a
k

e
s
 y

o
u

r
 c

o
m

p
a

n
y

 s
t
a

n
d

 o
u

t
 fr

o
m

 it
s

c
o

m
p

e
t
it

o
r
s
?

 If y
o

u
r
 a

u
d

ie
n

c
e

 c
o

u
ld

 k
n

o
w

 a
n

y
t
h

in
g

 a
b

o
u

t

y
o

u
 ju

s
t
 b

y
 fir

s
t
 im

p
r
e

s
s
io

n
, w

h
a

t
 d

o
 y

o
u

 w
a

n
t
 it

 t
o

 b
e

?



B
e

fo
r
e

 y
o

u
 c

a
n

 e
v

e
r
 b

e
g

in
 p

o
s
t
in

g
, y

o
u

 h
a

v
e

 t
o

 d
e

fin
e

y
o

u
r
 a

u
d

ie
n

c
e

. If y
o

u
 a

u
d

ie
n

c
e

 is
 t

o
o

 b
r
o

a
d

, s
e

le
c

t
 a

n
a

r
r
o

w
e

r
 fo

c
u

s
 in

 t
h

a
t
 a

u
d

ie
n

c
e

 a
n

d
 t

r
y

 t
a

r
g

e
t
in

g
 y

o
u

r

m
e

s
s
a

g
in

g
 t

o
 t

h
e

m
. Y

o
u

 m
a

y
 b

e
 s

u
r
p

r
is

e
d

!



B
u

ild
 b

r
a

n
d

 a
w

a
r
e

n
e

s
s

S
e

ll a
 p

r
o

d
u

c
t
 o

r
 s

e
r
v

ic
e

G
a

in
 c

u
s
t
o

m
e

r
 le

a
d

s

R
a

is
e

 m
o

n
e

y
 fo

r
 a

 c
a

u
s
e

F
a

c
ilit

a
t
e

 r
e

s
e

a
r
c

h

F
ill in

 t
h

e
 b

la
n

k
! 



F
lo

u
r
is

h
 is

 in
n

o
v

a
t
iv

e
, s

u
p

p
o

r
t
s
 s

m
a

ll b
u

s
in

e
s
s
e

s
, w

o
r
k

s

h
a

r
d

 a
n

d
 p

la
y

s
 h

a
r
d

.

O
u

r
 c

o
r
e

 a
u

d
ie

n
c

e
 is

 a
 b

u
s
in

e
s
s
 o

w
n

e
r
, C

E
O

, C
O

O
 o

r
 o

t
h

e
r

t
o

p
 le

v
e

l e
x

e
c

u
t
iv

e
 o

f a
 s

m
a

ll t
o

 m
e

d
iu

m
-
s
iz

e
d

 c
o

m
p

a
n

y

t
h

a
t
 is

 lo
o

k
in

g
 t

o
 t

a
k

e
 t

h
e

ir
 b

u
s
in

e
s
s
 t

o
 t

h
e

 n
e

x
t
 le

v
e

l, o
r

a
r
e

 lo
o

k
in

g
 t

o
 r

e
v

a
m

p
 t

h
e

ir
 e

x
is

t
in

g
 m

a
r
k

e
t
in

g
 a

n
d

b
u

s
in

e
s
s
 s

t
r
a

t
e

g
ie

s
 t

o
 m

a
in

t
a

in
 c

o
m

p
e

t
it

iv
e

 e
d

g
e

. 

O
u

r
 g

o
a

l t
h

r
o

u
g

h
 s

o
c

ia
l m

e
d

ia
 is

 t
o

 s
e

ll o
u

r
 m

a
r
k

e
t
in

g

s
e

r
v

ic
e

s
.

1
.

2
.

3
.



A
t
 F

lo
u

r
is

h
, w

e
 a

r
e

 b
ig

 s
u

p
p

o
r
t
e

r
s
 o

f c
o

n
t
e

n
t
 c

a
le

n
d

a
r
s

b
e

c
a

u
s
e

 t
h

e
y

 p
u

s
h

 y
o

u
 t

o
 t

h
in

k
 s

t
r
a
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