SOCIAL MEDIA 101

HOW TO USE SOCGIAL MEDIA TO GROW YOUR BUSINESS
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About us:

Flourish was founded in 2018 on the premise of
helping businesses find ways to establish long-
term growth paths. Fuelled by the passion to
succeed, an innovative way of thinking and a Killer
team, Flourish has helped more than 30
businesses, organizations and individuals reach
their goals through strategic marketing and
public relations.

Each Flourish workshop is designed to help
businesses freshen up on an old skill, or learn a
new one that will help them grow. Thanks for
participating!
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Together we will walk
through six of the most
popular social media
platforms for business
and help you determine
which one is right for
your business.

We'll share Flourish's
five best practices for
social media marketing.
If you follow these
practices, you'll begin to
see your following and
engagement grow.

We will go through an
exercise that will help
you outline your social
media goals and ensure
that your feed reflects
your company's brand
and values.
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Our Favorite Platforms for Business

o SNAPCHAT
« YOUTUBE
o TWITTER

o LINKEDIN
o INSTAGRAM
o FAGEBOOK




All About Snapchat for Business

Snapchat has 200 million daily users,
and 75 percent of those users are
under 34 years old.

More than 3 billion snaps are posted
around the world each day of user-
generated content.

Snapchat Ads Manager is optimized to
help companies target their audience.
Ideal content is 10 seconds long, eye-
catching, light and fun.




Our lop 3 For Snapchat!

It's a great way to
connect to a younger
demographic with fun,
light-hearted engaging
content. Snapchat will
help you stand out and
show your brand'’s
creative side.

Snapchat’s ad targeting
allows you to be precise
with the audience
you're marketing
toward.

Snapchat allows you to
get personal with your
followers. Give your
“friends” a behind the
scenes look of your
company, and make it
exclusive.
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s Snapchat right for your business:

& O

Company brand is Less competitive than Businesses should be Cross-promotion is a
light-hearted, fun and other platforms. Target prepared to post 4-7 key part of your digital
creates highly audience for product times per week to marketing strategy.
entertaining content. or service is primarily make an impact.

age 18-34.




All About You lube for Business

e YouTube is the second largest search engine
in the world and THE place for video
marketing. Users can create a brand channel
that includes featured videos, playlists, a
company overview and much more.

e The platform has more than 2 billion unique
users each month, reaching more U.S.
consumers between the ages of 18 and 49
than all cable TV networks combined.

e 81 percent of internet users ages 15-25 are
using it.




Our Top 3 For You lube!

What better way for you
customers to get to
know you? This is a
branding boss platform
when used correctly.

Personalized business
page allows you to
feature something new
regularly; also, there are
a ton of SEO-rich
features.

Display, overlay,
skippable, non-
skippable and bumper
ads are just a few of the
options available with
YouTube advertising.






Smarter Every Day is led by e
Destin Sandlin, who wanted s

: . : marter
to explain science in a cool Every Day

way to his kids.
V\ ‘ me:w_..m<m_,<_um< ©

1. Content that is out of the box YOS reTcomn s
2. Establishing thought S B—
leadership o o e
3.Promoting other channels to v i

further his education effort

SUBSCRIBE

ABOUT Q

OTHER SMART CONTENT

. Smarter Every Day 2
SUBSCRIBE

H& The Slow Mo Guys
SUBSCRIBE

6 Veritasium

SUBSCRIBE




s You lube right for your business:

Unlike other social
platforms, YouTube is all
video, and it's great for
how-tos, entertaining
mini-sodes reviewing a
product, or thought-
leadership.

If your target is
towards a younger
generation
(ages 18-30), then YT
should be considered
in your marketing
strategy.

Streaming is taking
over traditional ways of
watching shows and
movies. As more and
more people use
YouTube, it's the perfect
place to run ads.

Businesses using
YouTube should have
the ability to make short
videos and share them
once per week. The best
performing clips are 2
minutes long.




All About | witter for Business

e Twitter is a News Feed social media
platform that encourages users to join
the conversation on a variety of topics.

e Twitter boasts 330 million monthly and
145 million daily active users.

e 63 percent of users worldwide are
between 35-65 years old.

e Successful Twitter content is highly
relevant to the time. Keep an eye on
hashtags and Trends For You!




Our lop 3 tor lwitter!

Over the years, Twitter
has become a top place
to get news. We love
that it's a great place to
get information about
the most relevant
topics.

With the right strategy,
Twitter is a great place
to demonstrate your
company's personality,
culture and expertise.
On Twitter, people and
brands lean into humor
and use it to pull in new
customers.

Twitter is highly
conversational. From
tagging to commenting
to retweeting, it's easy
for your company to join
a conversation or start
its own.
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s Twitter right for your business:

@ T

Thought-leadership is Twitter is the most Twitter is often a great

a goal and strength of conversation-focused fit for B2Bs, non-profits,

your organization and and conversation- industry associations

you have confidence in encouraging of all and B2Cs with a big
your voice. social media platforms. personality.

To make an impact on
Twitter, businesses
should prepare to post
2-10 times per day. Use
a scheduling software!




All About LinkedIn for Business

e |t's THE place to connect with other
business professionals - period.

e 57 percent of LinkedIn users are male and ‘
43 percent are female, with 37 percent of
US adults between the ages of 30-49
years old.

e LinkedIn is gaining over 172K new users
per day and has the strongest influence
over consumers’' purchasing decision, at
52 percent (Demandbase, 2018).




Our lop 3 For LinkedIn!

With LinkedIn, your
company has a
phenomenal
opportunity to
showecase its culture,
values, expertise and
most importantly - its
team members.

A robust tool that truly
propels your expertise
to the next level. Chime
in on trending
conversations, provide
thought leadership in
relevant groups, publish
content and more.

As your business grows,
you need the best
foundation possible.
LinkedIn provides a
unigue way to recruit
top level candidates
from all over the world.
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s LinkedIn right for your businessr

3 E

The most business-
focused of the social
media platforms, on
LinkedIn you can make
new business connections
and position your
company as an industry
expert.

Are you hiring and

looking for the best of
the best? If so, consider
LinkedIn a perfect place

to post and promote
your available positions.

@«

If your business leans
heavily on sales,
LinkedIn Sales Navigator
iIs a phenomenal tool to
consider. Access add-on
tools to tailor the
platform to your needs.

|0 Ol
e

For success on
LinkedIn, post 1-7
company updates,
articles and blogs per
week during work
hours - which is when
your audience is online.




All About Instagram for Business

e Instagram has 110 million users in the U.S.
and 1 billion around the world.
e The average user spends 28 minutes per
day on Instagram and visits the platform
multiple times a day.
e INnstagram is the most popular traditional
social platform for teens and 37 percent of
adults use it as well. —
e Approximately 200 million users visit at
least one business account each day.




We love that Instagram
is visually captivating
and allows you to flex
your creative muscles
and figure out how to
represent your business
in the most eye-
catching way possible.

Instagram is a great
platform for engaging
with other accounts.
Tagging features

also allow your
customers to share their
experiences with you in
a fun, informal way.

Want to dive into videos
but not ready for a full
Youtube channel? IGTV
(Instagram TV) allows
you to get your feet wet
while reaching your
Instagram followers in a
new way.
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s Instagram right for your business:

Instagram works best
for brands with highly
visible, attractive
products such as
clothing, food and
beverages, event
space, and more.

Companies with the
ability to curate photos
and videos that reflect
its brand in a way that
tells a compelling story

should consider
Instagram.

Instagram's Shop
feature allows users to
buy products directly
from the app. If your
mMain objective is to sell
items, consider using
this platform.

Facebook owns
Instagram and the two
platforms work well
together. Link your
accounts to post one
piece of content to
both simultaneously.




All About Facebook for Business

e Facebook is one of the most popular social
platforms for individuals and businesses,
with 69 percent of all adults in the U.S.
using it.

e As of 2019, 60 million Facebook Business
pages have been created.

e Facebook has a complete advertising suite
built-in to the platform. Facebook Ads
makes it easy for companies to target their
market and analyze their reach.




Our lop 3 tortacebook

Facebook is your digital
storefront. Promote new
products, engage with
your customers, develop
thought leadership,
showcase culture, and
so much more. Oh, and
it's 100% FREE.

Using groups,
messenger, Live, Watch
parties and more truly
allows you to create
relationships with your
customers that you just
can't get anywhere else.
If you were to attempt
this w/o FB, it'd cost you
a ton.

Ads Manager and other
promotional features
offer so much flexibility
and intuitive data; A/B
testing gives you an
edge and management
is simplified.
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s Facebook right for your business:

i

Facebook has tools to
help you accomplish
your organization's

marketing goals and is

a great starting point

for businesses.

Using pages and
targeted ads,
Facebook makes it
easy to target your
potential customers,

Nno matter how niche.

A

Businesses can connect
with potential
customers and clients
directly through
Messenger or by
engaging them in posts.

Businesses should post
eye-catching, engaging
content tailored to its
audience 1-4 times per
week. Have an
advertising budget!




FLOURISH'S TOP FIVE SOCIAL
MEDIA BEST PRACTICES

If you're new to social media, here are our best
tips for getting started on the right foot.




Pick one platform and give it 100 percent. Once you've
@\.\/\m\ mastered the first, re-evaluate your business and

decide whether to add another one.



It's not about how often you post - It's about the
quality of your posts. Make sure everything you share
on your business page is strategic. That doesn't mean
everything has to be about your company, but it does
mean all your content should point back to your goals.



Study your audience! You won't be successful unless
you learn how to captivate the right people who would
be interested in your products or services. So, before

you even begin posting, make sure you do your
market research.



If you want engagement, you have to engage. So
mMany company's begin posting content and don't
understand why they aren't getting the likes,
comments and shares they expected. If you want to
hear from your audience, engage with them through
built in tools or by liking and commenting on other
accounts where they're active. Don't be a wallflower!



Be true to yourself and your brand. This is the most
important tip we can share. In this digital world where
everyone can be whoever they want to be behind the
safety shield of a screen, what consumers value most
Is authenticity. Everything you post should reflect the
personality of your organization.



LET'S GET
10 WORK!

(Time to grab a pen and paper)




Describe your

compar

VN three

words or traits.

Dig deep. What makes your company stand out from its
competitors? If your audience could know anything about
you just by first impression, what do you want it to be?



Define your auc
How can you
relate to the

lence.

Dest

nk

Before you can ever begin posting, you have to define

your audience. If you audience is too

broad, select a

narrower focus in that audience and try targeting your

messaging to them. You may be

surprised!




Name your company s
main goal. 1o start,
pick one!

Build brand awareness
Sell a product or service
Gain customer leads
Raise money for a cause
Facilitate research

Fill in the blank!




Worksheet Check-in:

1.Flourish is innovative, supports small businesses, works
hard and plays hard.

2.0ur core audience iIs a business owner, CEO, COO or other
top level executive of a small to medium-sized company
that is looking to take their business to the next level, or
are looking to revamp their existing marketing and
business strategies to maintain competitive edge.

3.0ur goal through social media is to sell our marketing
services.



Build out a content
calendar and begin
creating!

At Flourish, we are big supporters of content calendars
because they push you to think strategically about your
business and hold you accountable for staying on schedule.

There are great online tools like Canva and Adobe Creative
Suite to help you design beautiful, eye-catching content.







Resources for you!

We have some bonus take-aways for you! Following this
presentation, we'll be sending out a password-protected online
folder that includes a cheat sheet on each of the social platforms we
discussed today and our Social Media Tips & Tools info sheet.

The password is: Social Savvy

Keep in mind the password is case sensitive!
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